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BLUEPRINT

X Sustainability
x CodeMark

x Electronic Specifications

Why: In the green decade!ur building prac
dramatically and be dctated by:

X More regulation
x Tighter sustainability stringency

x Demand for fast access to accurate technically sound
product information.

This workshop brings two of the leading building industry
professionals t@ether. Rod Johnston, (Chairman of the Electonic
Blueprint and engineering representative on the ABCB Building
Codes Committee), will identify sustainability features of many
building products and how to exploit this through CodeMark and
electronic specifications.

Herve Michoux (Managing Director, Global-Mark) will address how
smart product suppliers are taking up the Australian Building Codes
Board CodeMark scheme to ensure that their products are specified
as complying with the Building Code of Australia

Current and proposed changes to the Builing Code of Australia, a
global move towards sustainability and the advent of internet based
product specifications have converged to offer exciting marketing
techniques for the modern marketing manager.

This workshop will provide you* with a strategy to promote your
products in this fast changing regulatory environment.
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When WednesdayloIn Septenber, 2038, 10am +12pm.

Where CM? Unit 20, Newstead Commercial Village, INTEGRATED F1=
6

: % s Doggett St, Newstead, Brisbane )
Regls‘tratlon, Pre-registration is essential for provision of individual y
T strategy (and morning tea!).

A s Regrstratmg form needs to be completed and returned before DEVELOPMENT ALLIANCE

-~ Thursday,-September 4h to receive yourFREE company strategy
o addressmg the needs of your major product types




